The Power of the Inbox
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Before we get started we have a quick question for our
audience:

What’s the #1 reason why companies fail at their marketing
efforts or don’t achieve their desired results?



They lack a comprehensive

marketing strategy.



Developing a strategy: It’s worth the

investment
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There’s a lot of competition in the inbox!

269 billion emails are
sent every day

Source: Radicati Group — Email Statistics Report 2016 - 2020




Writing an email can seem daunting

>
“I don’t know what to send...”

“It takes too long. .9

“I’'m not a good writer...”

27

“No one wants another e

o open & click...”




* The different types of email campaigns

Agenda * A simple formula to any email

® More tips for writing successful emails




Types of email campaigns

* One-off automated emails * Celebrate holidays = '

* Anniversary * DaysOfTheYear.com
* Birthday

e Welcome

* How-to information

* Interactive

* Offers & promotions P,

* Events * Polls ' 'O
e Save the date * Ask for feedback \
* lnvitation * Behind the scenes N

Reminders & Announcements
* Newsletter

Follow-up
* Curated news aggregator N\



http://campaign.r20.constantcontact.com/render?ca=afbeae10-8134-4803-bf62-9665f0ab0f3a&preview=true&m=1113243900517&id=preview
https://conta.cc/2CVhHve
https://www.daysoftheyear.com/
https://conta.cc/2Kd2vN5
https://conta.cc/2o4dIIa

*'The different types of email campaigns

Agenda * A simple formula to any email

® More tips for writing successful emails




All emails follow the same basic formula
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For-profit: Answer these questions

i
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Message body: How will it help the reader?
Provide just enough detafls to entice people to want to take action
Usually about 3 to 5 sentences

Headline: What are you offering? l

A

What should they do next?

Tell them specificallv what it is vou want them to do. Make sure vour
button is easy to see in your email and click on.

—_—

e et Bl Phrdagy wphe

Shdrees

sl S -

celile ism

Moy Won 111 0w g %t o wav spen ciand Cmodage

000

’

Capture Every Moment!
Get 15% Off of Family Portraits

Regular Gamily poetraits are Beporant 1o caponre the love and growth of your tamily
That's why'we're offering 15% off of o fasally portrait packages foe the moath of Apeil!

Schedule your nest portrait session by the end of Aprfl 2000 in order to take advaniage of
this offer. We offer a variety of packagpes to it say boudget

j ' Schedule My Family Portraits Today!
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Nonprofit: Answer these questions

Headline: What are you
trying to accomplish?

Volunteers Needed for Spring Planting




e

1ave to write it all:

e wc"o'ntent

Find content
- Feedly.com
Google Alerts
Twitter lists

Give credit




Subject line ideas

Make them laugh

Use numbers

Be inquisitive

Pull at their heartstrings
Create a sense of urgency

Make it personal

*  Use “you” or “your”

Additional subject line real estate: Don’t forget the preheader text!
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Distinctive Landscaping 12:00 PM

Calm down Mother Nature!

Jack's Backyard BBQ 10:49 AM
5 tips for perfectly grilled ribs!

ABC Financial 10:48 AM
Are your investments working for yo...

Hearts & Tails Animal Rescue 10:47 AM
Take 5 minutes to help animals in ne...

French Consulting 10:36 AM
Last Chance! Register by Friday -
The Cheese Shop 10:32 AM
Stephanie, do you love cheese?

Join to get 1 1/2 pounds of cheese l_ ]

-




*'The different types of email campaigns

Agenda * A simple formula to any email

® More tips for writing successful emails




Get personal:
Think “WIIFM?”

. Send targeted, relevant info

. Forget about “eblas?’ mentality
. Have a personal conversation

. Use “you” and “your”

. Show your personality

. Answer FAQs



Use power words to trigger response
Download at: http://bitly/powerheadline

How To Write Headlines

That Drive Trafhic. Shares. and Search Results

Power And Emotion Words

absolutedy benned bnght COngueT
abuse batpen buffoon conspiracy
advise bea!mﬁ l\l“y controverual
affordable before you forget bumbling corpLe
agony behind the wcenet byt red COUrage
alert belwf cadaver crammed




Read the reports & always be testing
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*'The different types of email campaigns

Recap * A simple formula to any email

® More tips for writing successful emails




YOUR TIME

NOW
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