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Before we get started we have a quick question for our 
audience: 

What’s the #1 reason why companies fail at their marketing 
efforts or don’t achieve their desired results? 



They lack a comprehensive 
marketing strategy. 



Developing a strategy: It’s worth the 
investment



There’s a lot of  competition in the inbox!

Source: Radicati Group – Email Statistics Report 2016 - 2020

269 billion emails are 
sent every day



Writing an email can seem daunting

“I don’t know what to send…”

“It takes too long…”

“I’m not a good writer…”

“It’s hard to get people to open & click…”

“No one wants another email…”



Agenda

•The different types of  email campaigns

•A simple formula to any email

•More tips for writing successful emails



Types of  email campaigns

• One-off  automated emails
• Anniversary
• Birthday
• Welcome

• Offers & promotions
• Events

• Save the date
• Invitation
• Reminders & Announcements
• Follow-up

• Celebrate holidays
• DaysOfTheYear.com

• How-to information
• Interactive

• Ask for reviews
• Polls
• Ask for feedback

• Behind the scenes
• Newsletter
• Curated news aggregator

http://campaign.r20.constantcontact.com/render?ca=afbeae10-8134-4803-bf62-9665f0ab0f3a&preview=true&m=1113243900517&id=preview
https://conta.cc/2CVhHve
https://www.daysoftheyear.com/
https://conta.cc/2Kd2vN5
https://conta.cc/2o4dIIa
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All emails follow the same basic formula

• Picture

• Paragraph

• Call-to-action



For-profit: Answer these questions



Nonprofit: Answer these questions



You don’t have to write it all:
How to curate content

Find content
Feedly.com

Google Alerts
Twitter lists

1.

Offer perspective

2.

Give credit

3.



Subject line ideas

1. Make them laugh

2. Use numbers

3. Be inquisitive

4. Pull at their heartstrings

5. Create a sense of  urgency

6. Make it personal
• Use “you” or “your”

Additional subject line real estate: Don’t forget the preheader text!
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Get personal: 
Think “WIIFM”

1. Send targeted, relevant info

2. Forget about “eblast” mentality

3. Have a personal conversation

4. Use “you” and “your”

5. Show your personality

6. Answer FAQs



Use power words to trigger response
Download at: http://bit.ly/powerheadline



Read the reports & always be testing



Recap

•The different types of  email campaigns

•A simple formula to any email

•More tips for writing successful emails
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